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1. Economic Environment
1.1 Changed economic rules in the New Economy
1.2 Internet-Economy

1.2.00 Fundamental Principles of the Internet-Economy
L: 1.2.00.1. Fundamental Principles of the Internet-Economy

1.2.01 Analysis of the Media und Communication Sector

L: 1.2.01.1. Kings of content — An Analysis of the Media Sector

L: 1.2.01.2. Rulers of the Waves — An Analysis of the Telecommunication Sectors
L: 1.2.01.3. Netheads versus Bellheads: The Fusion of Data and Voice
Communication

L: 1.2.01.4. An Analysis of the Information Technology Sector

L: 1.2.01.5. Convergence of the Media and Communication Sector

1.2.02 The Emergence of the Internet Economy

L: 1.2.02.1. Decisive Factors in the Emergence of the Internet Economy

L: 1.2.02.2. Consequences of Technological Evolution: An Economic Revolution?

1.2.03 Navigation Aids for the Internet Economy

L: 1.2.03.01. New Competition Strategies - Creating Business Webs
: 1.2.03.02. New Product Strategies - From Windowing to Versioning
L: 1.2.03.03. New Price Strategies - Follow the free
: 1.2.03.04. New Communication Strategies - One-to-One Marketing
: 1.2.03.05. Strategic Development of Content in the Internet Economy
L: 1.2.03.06. Perspectives for the Internet Economy
L: 1.2.03.07. Electronic Markets
: 1.2.03.08. Transaction in E-Commerce
: 1.2.03.09. On Behalf of the Client
L: 1.2.03.10. Potentials, Risks and Challenges
1.2.04 An Integrated View of User Behaviour
L: 1.2.04.1. Usage of Media in Private Households
L: 1.2.04.2. Towards Media Integration
L: 1.2.04.3. Economic Question of Media Integration

1.2.05 Internet Economy and Regulation

: 1.2.05.01. Introduction to Media Regulation
: 1.2.05.02. Features of Media Regulation in Germany

L: 1.2.05.03. International Perspective on Media Regulation
: 1.2.05.04. Media Regulation in the changing Media System
:1.2.05.05. Selected Fields of Regulation in Detail

L: 1.2.05.06. The Realms of Governance
: 1.2.05.07. Alternatives of Media Self-Regulation
© 1.2.05.08. Towards cross-medial Design of Regulation

L: 1.2.05.09. The Future of Media Regulation

1.2.06 Media Services

L: 1.2.06.1. Interactive Television

L: 1.2.06.2. Media Services in Analogue Television

L: 1.2.06.3. Media Services in Digitized Networks

1.2.07 Economics of Attention

: 1.2.07.01. Introduction to the Economy of Attention
L: 1.2.07.02. Attention by means of Media Use
L: 1.2.07.03. Generation and Maintenance of Attention
© 1.2.07.04. Economical Reflection of Attention
L: 1.2.07.05. Limits of the Economy of Attention

1.2.08 Media Management and Mobile Data Communication
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L: 1.2.08.1. Mobile Data Communication as a Strategic Challenge for Media
Businesses

L: 1.2.08.2. Competitive Strategies for the Mobile Data Communication of the
Media Industry

L: 1.2.08.3. Media Business Strategies for Mobile Communication Markets

1.2.09 The Development of Commercials
L: 1.2.09.1. The Development of Commercials considering Internet Exchange

1.2.10 New Economy revisited
L: 1.2.10.1. New Economy revisited

1.3. Fundamental Principles of Internet-Technology

1.4 Basic Elements of Media Economy

1.5 Impact of Internet Economy on the National Economy
1-6 State and Public Institutions

1.7 Relevant Social and Legal determining factors

2. Transactions

2.1 Transaction Design: Personal Relations, Business Relations and Exchange
5.2 Information Exchange

5.3 Treatment

2.4 Exchange of Corporate Control

3. Demand Side

3.1 Economics of Time

5_2 Adoption - Diffusion - Acceptance

5.3 Exchange of Information and Cooperation among customers

3.4 Design of the Supply Chain Management

4. Supply Side

4.1 IT-Infrastructure

2.2 Design of the Customer Relationship Management (CRM)
2.3 Design of the Enterprise Resource Management (ERM)

4_4 Competitive Strategies in the New Economy
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